PERFORMANCE DASHBOARD —Octobetr 2025
Convention Sales Pipeline —September Results
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Open Leads | RFPs:
Sourcing rooms and

meeting space Open Leads: 11 RFP | 9475 RN

Proposal Submitted- Returning: 3 | New: 8
Contracts Pending:
Client has received
proposal and/or contracts.

Contracted: Meetings was
awarded to Visalia and

@ signed contracts have been
=, received

N ow
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Lost Business:
Client has declined
Visalia’s proposal in favor
of another destination.

Servicing: Visit Visalia
" provided event services
such as Concierge Table,
Press Release, Registration
2= supplies, Welcome Posters,
~ etc.




INSTAGRAM:
Top Social Media
Platform

Instagram
@visitvisalia

. '.‘\"FlkTo g
This is your.signito attend:s
the'freeiDarkiSky, Festival
in.Sequoia & Kings
Canyon National' Parks!

; * *
OIA & KINGS CANYON

Views:17.6k

Engagements:2,2026

PERFORMANCE DASHBOARD
Social Media SEPTEMBER 2025

Total
Followers

SOCIAL MEDIA

SOCIAL MEDIA
FOLLOWERS

|
1,116485 . 46K
Facebook Views ; Instagram Reach
YouTube
Video
Stats:
TikTok Pinterest

Video Views: 1.3M Imp: 8.2K

Profile Views: 2.4K Eng: 495
Followers: 6K Audience:
5.14K

ishie


https://www.instagram.com/visitvisalia/
https://3qxq4.r.bh.d.sendibt3.com/mk/mr/sh/1f8JAEm0cwRgRxoGU98clRz5yk/T6EMOP8sbTDU

PERFORMANCE DASHBOARD
September 2025 Snapshot

Website Results: Link to complete report

Top Landing Pages
; Views Views per
Landing page . Keyevents session
1. sroactrips-scenicor. [ 72 12| Increase in paid social traffic is why we see an
2. atinsequoaanc-.. SR » s increase in overall sessions but a decrease in
3. /calendar 7,848 14 278 e nga ge me nt
4.  /sequoia-national-p... 6,326 264
5. /articles/get-a-taste.. 5,661 1.1 Website Performance Detail
6. / 5,418 2.08 Active users Event count Engagement rate Key events Sessions Views per session
—— 58.1K 407,267 35.89% 1,729 69,015 1.47
7. [tineraries/aJock-le. NS 107 $357%  127.0% +-21.5% £-162%  ¢37.1% £-6.1%
8.  /experience-visalia 3,955 1.14
9. /stay 3,906 1.42

- Views per Engagement Sessionkey  Event count
Views user rate Ly event rate per user

. Paid Social

2... 0Organic Search

3.. Paid Search 7.068 15,727

4. Display 9,079 9518 1.15 9.96% 0 0% 3.48
5.. Direct 3,997 7,047

6... Referral 1,381 2,922

7.. Paid Video 388 468 1.29 30.41% 5 0.26% a1
8.. Cross-network 107 8

9.. Organic Social 277 7 2.53% 6.05

1.. Unassigned 614 201 0.33 6.84% 8 0.98% 236  revious YEAR comparison


https://lookerstudio.google.com/s/lRqTkp9e1OU
https://datastudio.google.com/reporting/6c4b771e-f782-428d-8d39-fa2186794760
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