
Open Leads:  11 RFP | 9475 RN

Returning: 3  | New: 8

Proposals Submitted | Contracts Pending

13 | 10,157 RN 

Returning: 6 | New: 7

YTD Contracted Events:  

24 | 8868 RN

New: 10 |2148 RN

YTD Lost 

Events:

19 | 9311 RN

Serviced

2 

PERFORMANCE DASHBOARD –Octobetr 2025
Convention Sales Pipeline –September Results

Open Leads | RFPs: 
Sourcing rooms and 
meeting space

Proposal Submitted- 
Contracts Pending:
Client has received 
proposal and/or contracts.

Contracted: Meetings was 
awarded to Visalia and 
signed contracts have been 
received

Lost Business: 
Client has declined 
Visalia’s proposal in favor 
of another destination.

Servicing: Visit Visalia 
provided event services 
such as Concierge Table, 
Press Release, Registration 
supplies, Welcome Posters,  
etc.



P E R F O R M A N C E  D A S H B O A R D
S o c i a l  M e d i a  S E P T E M B E R  2 0 2 5

SOCIAL MEDIA

SOCIAL MEDIA 
FOLLOWERS

11K 18.4K 148 454

1,116,485
Facebook Views

46K
Instagram Reach

YouTube

Video

Stats:

Total

Followers

30K

INSTAGRAM:

Top Social Media 

Platform

TikTok

Video Views: 1.3M

Profile Views: 2.4K

Followers: 6K 

Instagram
@visitvisalia

Consumer Newsletter – September 2025: 
Visalia Craft Beer Trail, From Summer to Fall in National Parks, Dark Sky Festival 

Sends: 6,658| Opens: 41.56% | CTR: 6.68%
 

Pinterest
Imp: 8.2K
Eng: 495
Audience: 
5.14K

https://www.instagram.com/visitvisalia/
https://3qxq4.r.bh.d.sendibt3.com/mk/mr/sh/1f8JAEm0cwRgRxoGU98clRz5yk/T6EMOP8sbTDU


P E R F O R M A N C E  D A S H B O A R D
S e p t e m b e r  2 0 2 5  S n a p s h o t

Previous YEAR comparison

Website Results:
Link to complete report

Link to complete report

Increase in paid social traffic is why we see an 

increase in overall sessions but a decrease in 

engagement.

https://lookerstudio.google.com/s/lRqTkp9e1OU
https://datastudio.google.com/reporting/6c4b771e-f782-428d-8d39-fa2186794760
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