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Visalia Tourism Market Indicators
September 2023

Visalia hotels in September pulled 29K room nights, an increase of 6.9% YOY. In combination with level
supply, occupancy of 71.1% increased 6.9%. Gains in occupancy were stronger for weekdays (+8%) than
for weekends (+3.5%) vs. last year.

Visalia led demand gains among the comp set vs. last year for September, compared to lower increases
for Fresno (+1.2%) and Yosemite (+1.4%), and a decline registered in Ontario 0.7%.

Hotel TOT for the month of August ($380.1K) was 0.7% below TOT recorded one year ago ($382.8K).
AirBnB TOT also declined, down 10.9% from August 2022, reporting $41K for August this year.

US September employment gains registered at +336K, with nearly 30% of the jobs added attributable to
leisure and hospitality. This was the second greatest monthly increase in employment for the year,
behind only January. The unemployment rate remained stable at 3.8%.

Travel prices in the US, as represented by the US Travel Travel Price Index (TPI) increased 4.4% in
September relative to one year ago, a greater increase than overall prices (as represented by CPI) which
grew 3.7% YOY. TPl increases were softened by declines in the pricing of Airline Fares (-13.4% YOY).
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Lodging Performance

September 2023
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Monthly TOT by Year

Month of August

2019 $307.0K $307.0K

2020 $250.7K $17.3K $268.0K

2021 $390.2K $24.5K $414.7K

2022 $382.8K $46.0K $428.8K

2023 $380.1K $41.0K $421.1K
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Benchmarking: Airport Throughput and Regional Employment

September 2023
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Visalia-Porterville, CA Leisure and Hospitality Jobs
September 2023
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Park Visitation 285.2K
September 2023

Recreation Visits NonRecreation Visits
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Data Sources: National Park Service



